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ABSTRACT

Social media use can have both positive and negative consequences. The negative impact:
Research indicates that obsessive social media use can have an impact on one's self-
perception, particularly in adolescent smartphone users. Analyzing how social media
addiction affects adolescents' self-concept was the aim of this study. This study employed a
cross-sectional methodology and a correlation analysis strategy. The study's population
consisted of 34 teenagers who were suspected of having a social media addiction. This study
employed a basic random sample technique, a questionnaire sheet as the instrument, and
Spearman's rank for statistical testing. Each variable's findings were acquired.
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BACKGROUND

Social media use can have both positive and negative consequences. The negative impact:
Research indicates that obsessive social media use can have an impact on one's self-
perception, particularly in adolescent smartphone users (Van Rooij & Schoenmakers in
Eijnden, Lemmens, & Valkenburg, 2016). Given that more and more people use social media
every year, particularly teens, social media addiction is receiving more and more attention
(Rosyadi, 2019). Internet addiction can be defined as excessive usage of social media that
leads to negative conduct, according to Kuss & Griffiths (in Griffiths & Szabo, 2014).
Many people now consider the internet to be essential to their daily lives. Because they may
access the internet from anywhere at any time, internet users are encourage.

METHODS

People between the ages of 15 and 19 make up the largest percentage of internet users,
accounting for 91% of all users (APJII, 2019). Teenagers utilize the internet at the highest
rate, according to these statistics. Since teens have not yet attained adult status and are no
longer considered children, adolescence might be considered a transitional stage.
Adolescence, which includes all changes made in anticipation of becoming an adult, is the
time between childhood and adulthood (Gunarsa & Gunarsa, 2012).

According to a preliminary study of teenagers in Kepanjen Kidul Village on February 9,
2022, 100% of the teens surveyed reported using social media since they were 12. Using
social media, they claimed.

RESULTS

Social Media Addiction
Table 1. Frequency distribution based on respondents based on adolescent social media
addiction with a total of 34 respondents.
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Social Media Addiction

Frequency %
Tall 10 (23.5)
Currently 16 47.1)
Low 8 (29.4)
Amount 34 (100.0)

(Source: Primary Research Data 2022)

Based on table 4.3, it can be seen that the majority of respondents with Social Media
Addiction are in the moderate category with a value of (47.1%) of 16 respondents.

Self Concept

Table 2. Frequency distribution based on Respondents Based on Adolescent Self-Concept
with a total of 34 respondents.

Self Concept

Frequency %
Negative Self Concept 21 (61.8)
Positive Self Concept 13 (38.2)
Amount 34 (100.0)

(Source: Primary Research Data 2022)

Based on table 4.4, it can be seen that the majority of respondents experienced Negative Self-
Concept (61.8%) as many as 21 respondents.

Statistical Test Results

Table 3. Analysis ResultsAdolescent Self-Concept Reviewed from Social Media Addiction
with a total of 34 respondents.

Spearman Rank

Social Media Addiction Self Concept
Coefficient 1,000 0.486
Sig. (2-tailed) - 0.004
N 34 34

(Source: Primary Research Data 2022)

Based on the data analysis results utilizing the Spearman’'s Rank test, it can be inferred that
HO is rejected and H1 is accepted since p value = 0.004 with o = 0.05 and p < a. This
indicates a connection between the self-concept of adolescents and their addiction to social
media. Given the correlation coefficient value of r = 0.486, it can be said that there is a
substantial positive association between the degree of social media addiction and the negative
self-concept that is experienced.

DISCUSSION

Social Media Addiction among Adolescents

According to the research, 34 respondents have social media addiction, with 18 of them
falling into the moderate group, accounting for 52.9% of the total. According to the results
found online, respondents spend more time on social media in order to see important
notifications, which leads them to break family rules. They open social media first and
frequently neglect their schoolwork because they are eager to access it and view it as an
escape from the real world, which makes them unhappy when they aren't using it.
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Respondents prefer friendship even when they are unaware of whether they are hungry or
thirsty.

Self-Concept of Adolescents

It is evident from the research that 34 respondents’ self-concepts fell primarily into the
negative self-concept group, with 21 individuals (61.8%) falling into this category. According
to online research, respondents struggle to regulate and maintain their emotions, occasionally
make poor decisions, and never feel regret for them. This is because they lack the skills that
other people possess, which causes their parents to feel ashamed of them, which makes them
easily discouraged when they encounter difficulties.

According to Helmi (1999), a self-concept is a self-scheme that encompasses academic,
psychological, and bodily elements. The way a person views and feels about themselves is
known as their self-concept. Physical attributes, personal traits, and self-motivation are all
connected to one's self-perception.

Analyzing the Relationship Between Social Media Addiction and Self-Concept of
Adolescents

The study's findings show that there is a positive correlation between social media addiction
and self-concept, with a p value of 0.004 and a coefficient value of 0.486, showing a
significant direction of the association.

According to the study's findings, teens who are addicted to social media do so because they
spend more time on it in order to see important notifications, which causes them to break
family rules. They open social media first and frequently neglect their schoolwork, they are
constantly searching for internet connections everywhere, and they are very excited about
using social media because they see it as a way to escape from the real world.

Adolescent self-concept reviewed from social media addiction was positively correlated with
strongly Self-Concept Review from Social Media Addiction the study concluded that the
association was strong since the majority of respondents 21, or 61.8% had a poor self-
concept, which contributed to the relationship's strength. Consequently, it can be said that the
more addicted teenagers are to social media, the more negative their self-concept is, and the
less addicted teenagers are to social media, the lower their negative self-concept is.
This study contradicts other research that shown the degree of reliance among faculty
members.

CONCLUSION

Based on the research results, it can be concluded that the majority of respondents have a
moderate level of social media addiction (47.1%), and most of them have a negative self-
concept (61.8%). Additionally, there is an influence of adolescent self-concept as reviewed
from social media addiction in Kepanjen Kidul Village.

As for suggestions, this research is expected to provide teenagers with an understanding of
self-concept and the impact of social media addiction, encourage positive activities such as
competitions and the formation of Karang Taruna groups. Moreover, education on how to
overcome negative self-concept due to social media addiction should be provided. The results
of this study can also serve as a reference for educational institutions and as a basis for
further research by adding additional variables for more comprehensive findings.
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